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Brief: Branding guidance and assets for ‘Culture Leicestershire’ 

Commissioning organisation: Leicestershire County Council 
Team: Culture Leicestershire Team
Submission deadline April 30th 2026
Who we are
Culture Leicestershire is Leicestershire County Council’s Libraries, Museums, Heritage, Collections, Learning and Participation Services. Our shared vision is to create space to spark imagination, celebrate communities and enhance wellbeing. 
Culture Leicestershire includes, 16 County Council run libraries (Leicestershire Libraries) 34 community run libraries, 3 market town museums, Bosworth Battlefield Heritage Centre, 1620s Manor House and Gardens, a Record Office, a large museums and archive collections resource, an in-school libraries and culture offer and a participation outreach and inclusion service.
Objectives: 
We are seeking to commission an experienced communications / design consultant to develop 1) a comprehensive set of branding guidelines and 2) a number of key design templates. These will be used by teams across the range of services within Culture Leicestershire to reflect and complement the new Culture Leicestershire logo and individual service logos/brand identities. Please note we are not asking for a re-design of branding / logos.
Purpose
· All staff and teams have a clear and consistent framework to follow.  
· Templates for events and information posters, power-point presentations, social media posts, email signatures should reflect the Culture Leicestershire and site/service logos/ brand identifies as appropriate, enabling a clear and consistent approach to self-serve marketing across Culture Leicestershire. 
· When linking to external partners a clear and professional identity is evident
· The look and feel flows across all sites and services so you know it is a Culture Leicestershire ‘event’, venue, team, digital asset etc
The new branding is a separate attachment. To view the current branding for each site please see appendix A/ visit the home page of https://www.cultureleicestershire.co.uk/
Role of the consultant:
To work with the Culture Leicestershire Senior leadership team (SLT) to advise, identify and agree on a shared approach to marketing/branding, exploring different scenarios and establishing how the various existing brand identities relate to each other and when and how they should be used. 
To develop branding guidelines which clarify the approach and cover: 
1 Logo usage: Clarify spacing, sizing and placement rules to maintain logo visibility and examples of the do’s and don’ts. Consider this in relation to site/ team logo’s. Provide existing logos in formats we can use within the design tools we have access to. Provide clear guidelines on the usage and hierarchy of the existing logos and brand identities across CuL and when each should be employed. Provide clarity in those instances you should use the Culture Leicestershire logo, make reference to CuL etc. 	Comment by Franne Wills: I’m not clear what we mean here - so this may also be mis-interpreted by a consultant.

Do we mean “provide clear guidelines on the usage and hierarchy of the existing  logos and brand identities across CuL and when each should be employed”? 

Throughout, the branding guidelines should make reference to and consider:
· Use of existing site and team logos, colour palettes, typography etc. and how they sit alongside and compliment the Culture Leicestershire ones. Approach to be agreed with SLT
· Use of partner / funding logos. When they should be used, size and formatting etc with recognition that we may have to abide by their own branding guidelines if in existence
· Usage across the different application areas (websites, social media, print etc.)  
Deliverables:
Comprehensive, easy to follow branding guidelines including visual mock-ups
2x Template for PowerPoint, empty belly poster options, email signature options, Teams backdrop. 
Online briefing to staff across the service once work is signed off.
Skills and Experience 
· Knowledge and experience of working across an organisation that has an overarching brand identity with sub-brands (individual team/ sites) under it. Ability to provide clear recommendations regarding the approach to this
· Proficient in graphic design including the different tools and software’s (photoshop, illustrator etc)
· Knowledge of design principles across the different digital and print applications
· Demonstrate knowledge of accessibility and inclusivity standards in design practices and approach 
· Excellent at building productive relationships with key internal stakeholders
· Ability to create comprehensive, detailed but easy-to follow branding guidelines 
Project Timelines
To be completed by June 26
Budget 
£2’500
Submission Information
The applicant should provide a submission that includes the following information:
· Any skills or experience (see above requirements) that demonstrates suitability for this project, including links to any relevant previous work / portfolios
· Details of previous clients/partners who we may contact as referees
· Any envisaged subcontracting

Application process
A team of internal stakeholders will review all submissions against the criteria detailed above. 
Submissions should be emailed to:
Culture@leics.gov.uk
Please insert ‘Branding guidelines application submission’ into the email subject line and attach your formal submission as a word document or pdf. 
Terms and Conditions
· You must abide by Leicestershire County Council’s data protection and GDPR requirements.
· Leicestershire County Council is committed to ensuring that its services, policies and practices are free from discrimination and prejudice and that they meet the needs of all sections of the community. All provision is expected to be in accordance with this principle.
· As a consultant you agree to grant full copyright license and ownership to Leicestershire County Council to use any resources (e.g. toolkit) or output generated in the delivery of the project, in any manner they deem appropriate.

Please note: Culture Leicestershire is a National Portfolio Organisation (NPO), funding by Arts Council England. For activity linked to our NPO work we are expected to include their logo. 
To view arts council logo guidelines, visit https://www.artscouncil.org.uk/grant-award-logos/logo-guidelines 
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